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SYLLABUS

COURSE DESCRIPTION

Type of the course: ( x ) Normal () Teaching Assistant (TA) () Thesis/Dissertation

Course Title: Survey of Accounting Info Systems Research

Periodicity: (x) Annual ( ) Semestral ( ) Sporadic

Academic term: Trimester

WORKLOAD

Workload: 60-hour course | Credits: 4
Theoretical: Research: Theoretical-empirical:
(1 credit= WL 15) (1 credit= WL 15) (2 credits = WL 30)

Academic Degree:
() Master () PhD (x) Master and PhD

Course Type:

Master: ( x ) Elective - () Compulsory | Doctorate: ( x ) Elective - () Compulsory

COURSE INSTRUCTOR

AREA OF CONCENTRATION / LINE OF RESEARCH

Research Area: Controllership and Governance

Research Line: Management Control and Performance Evaluation
Financial Accounting and Governance

COURSE PURPOSE

a) Knowledge — provide the student with knowledge about accounting information systems
research and its relationship with data science;

b) Skills — develop critical and questioning skills about accounting information systems
research and their different applications in organizational practice; and

c) Attitudes — motivate the student to advance in accounting information systems research
and their relationship with data science and encourage them to overcome experiences
from previous studies.

COURSE DESCRIPTION

Irrelevance of financial reports from the perspective of a new scheme. Databases and
integration of information and sources of data. Real-time assurance with third-party
generated information. Company disclosures through websites and social media platforms.
Information disclosed by internal employees. Satellite imagery and GPS data. Searching data
in indexes. Using exogenous data to identify cybersecurity risks. Application of exogenous
variables in government accounting. ESG disclosures and ratings. Integrated business
reporting.

COURSE CONTENT

Irrelevance of financial reports from a perspective of a new schemata.
Databases and information integration and sources of data.

Real time assurance with third-party generated information.
Company disclosures through websites and social media platforms.
Information disclosed by internal employees.

Social network analysis.

Satellite images and GPS data.

Searching data in indexes.

XN Oh N~




4
i UNIVERSIDADE FEDERAL

€5F DE SANTA CATARINA

i.l-

itﬂf:s\

PROGRAMA DE POS-GRADUAGAO EM CONTABILIDADE

9. Using exogenous data to identify cybersecurity risk.

10. Application of exogenous variables in government accounting.
11. ESG disclosures and ratings.

12. Integrated business reports.

METHODOLOGY

Readings and discussions of themes with the active participation of students and additions of
recent references by them. Demonstration of organizational practices arising from research
into accounting information systems. Socialization of news about accounting information
systems research from public and private, national and foreign organizations. Seminars on
each point of the subject content.

GRADING POLICY

Contributions and class participation/discussions (20%). Demonstration of accounting
information systems research in organizations' practices (20%). Presentation of seminars and
debates (30%). Elaboration and presentation of a research project with: contextualization,
problem, justification, theoretical foundations and methodological procedures (30%).

MAIN REFERENCES

BABOUKARDOS, D.; RIMMEL, G. Value relevance of accounting information under an
integrated reporting approach: a research note. Journal of Accounting and Public Policy,
v. 35, n. 4, p. 437-452, 2016.

BARTOV, E.; FAUREL, L.; MOHANRAM, P.S. Can Twitter help predict firm-level earnings
and stock returns? The Accounting Review, v. 93, n. 3, p. 25-57, 2018.

BERG, F.; KOELBEL, J.F.; RIGOBON, R. Aggregate confusion: the divergence of ESG
ratings. Review of Finance, v. 26, n. 6, p. 1315-1344, 2022.

CHEONG, A.; YOON, K,; CHO, S.; NO, W.G. Classifying the contents of cybersecurity risk
disclosure through textual analysis and factor analysis. Journal of information Systems, v.
35, n. 2, p. 179-194, 2021.

GOMEZ-CARRASCO, P.; GUILLAMON-SAORIN, E.; GARCIA OSMA, B. Stakeholders
versus firm communication in social media: the case of Twitter and corporate social
responsibility information. European Accounting Review, v. 30, n. 1, p. 31-62, 2021.

HUANG, K.; LI, M.; MARKOV, S. What do employees know? Evidence from a social media
platform. The Accounting Review, v. 95, n. 2, p. 199-226, 2020.

HOPE, O.K,, LI, C., LIN, A.P. & RABIER, M. Happy analysts. Accounting, Organizations
and Society, v. 90, n. 101199, 2021.

KANG, J.K.; STICE-LAWRENCE, L.; WONG, Y.T.F. The firm next door: using satellite
images to study local information advantage. Journal of Accounting Research, v. 59, n. 2,
p. 713-750, 2021.

LI, H.; NO, W.G.; WANG, T. SEC's cybersecurity disclosure guidance and disclosed
cybersecurity risk factors. International Journal of Accounting Information Systems, v. 30,
p. 40-55, 2018.

TEOH, S.H. The promise and challenges of new datasets for accounting research.
Accounting, Organizations and Society, 68, p.109-117, 2018.
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OTHER REFERENCES

APPELBAUM, D. Securing Big Data provenance for auditors: The Big Data provenance black
box as reliable evidence. Journal of Emerging Technologies in Accounting, v. 13, n. 1, p.
17-36, 2016.

BORA, I.; DUAN, H.K,; VASARHELYI, M.A.; ZHANG, C.; DAI, J. The transformation of
government accountability and reporting. Journal of Emerging Technologies in
Accounting, v. 18, n. 2, p.1-21, 2021.

BROWN-LIBURD, H.; CHEONG, A.; VASARHELYI, M.A.; WANG, X. Measuring with
exogenous data (Med), and government economic monitoring (GEM). Journal of Emerging
Technologies in Accounting, v. 16, n. 1, p. 1-19, 2019.

BRYNJOLFSSON, E.; GEVA, T.; REICHMAN, S. Crowd-squared: Amplifying the predictive
power of search trend data. MIS Quarterly, v. 40, n. 4, p. 941-962, 2016.

CAMPBELL, D.; SHANG, R. Tone at the bottom: measuring corporate misconduct risk from
the text of employee reviews. Management Science, v. 68, n. 3, p. 1609-1634, 2018.

CHO, S.; VASARHELYI, M.A.; ZHANG, C. The forthcoming data ecosystem for business
measurement and assurance. Journal of Emerging Technologies in Accounting, v. 16, n.
2, p. 1-21, 2019.

DICHEV, 1.D.; QIAN, J. The benefits of transaction-level data: the case of NielsenlQ scanner
data. Journal of Accounting and Economics, v, 74, n, 1, p. 101495, 2022.

DUBE, S.; ZHU, C. The Disciplinary effect of social media: evidence from firms' responses to
glassdoor reviews. Journal of Accounting Research, v. 59, n. 5, p. 1783-1825, 2021.

ELLIOTT, W.B.; GRANT, S.M.; HODGE, F.D. Negative news and investor trust: the role of $
Firm and # CEO Twitter use. Journal of Accounting Research, v. 56, n. 5, p.1483-1519,
2018.

GAO, L.; CALDERON, T.G.; TANG, F. Public companies' cybersecurity risk disclosures.
International Journal of Accounting Information Systems, v. 38, n.100468, 2020.

GREEN, T.C.; HUANG, R.; WEN, Q.; ZHOU, D. Crowdsourced employer reviews and stock
returns. Journal of Financial Economics, v. 134, n. 1, p. 236-251, 2019.

HEAVEY, C.; SIMSEK, Z.; KYPRIANOU, C.; RISIUS, M. How do strategic leaders engage
with social media? A theoretical framework for research and practice. Strategic
Management Journal, v. 41, n. 8, p.1490-1527, 2020.

LEl, L.G.; LI, Y.; LUO, Y. Production and dissemination of corporate information in social
media: a review. Journal of Accounting Literature, v. 42, p. 29-43, 2019.

LI, B.; VENKATACHALAM, M. Leveraging big data to study information dissemination of
material firm events. Journal of Accounting Research, v. 60, n. 2, p. 565-606, 2022.

LYON, T.P.; MONTGOMERY, A.W. Tweetjacked: the impact of social media on corporate
greenwash. Journal of Business Ethics, v. 118, n. 4, p. 747-757, 2013.

O'LEARY, D.E. Facilitating citizens' voice and process reengineering using a cloud-based
mobile app. Journal of Information Systems, v. 33, n. 3, p.137-162, 2019.

TANG, V.W. Wisdom of crowds: Cross-sectional variation in the informativeness of third
party-generated product information on Twitter. Journal of Accounting Research, v. 56, n.
3, p- 989-1034, 2018.

ZHANG, X.; GHORBANI, A.A. An overview of online fake news: characterization, detection,
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and discussion. Information Processing & Management, v. 57, n. 2, p.102025, 2020.

ZHOU, M.; LEI, L.; WANG, J.; FAN, W.; WANG, A.G. Social media adoption and corporate
disclosure. Journal of Information Systems, v. 29, n. 2, p.23-50, 2015.




